
TOP 5 RETAIL TECHNOLOGY TRENDS 
REVOLUTIONISING SMALL  BUSINESS

AND HOW TO USE THESE 
TO YOUR ADVANTAGE
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The integraƟon of technology into our everyday 
lives has completely revoluƟonised how 
consumers interact with retail businesses. But 
what exactly can business owners do to ensure 
that they thrive in this new digital marketplace?
The once rigid line between in-store retail and e-commerce is blurring as 
on-the-go, tech-savvy shoppers research, browse, try on, and transact 
wherever and whenever they please. As a way to adapt to this, retailers 
have become much more sophisƟcated in how they predict demand, 
manage and move inventory, and integrate their physical, virtual, and 
mobile selling channels. Retailers that offer a more seamless and 
integrated experience between their physical and online stores have 
bebeƩer results than those who do not. 
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The brick-and-mortar store hence, no longer commands consumer loyalty. In general, people are more willing 
to shop around for beƩer prices and services on the Internet than they were when they had to use the 
telephone or travel by foot from store to store. With the ease of online shopping, customers are also more 
inclined to buy from mulƟple vendors instead of a single one, and are more likely to switch to new suppliers 
due to even the slightest dissaƟsfacƟon. Even business-to-business customers are more fickle than they used to 
be. As transacƟon speeds have escalated, inventory does not need to be maintained for as long, meaning 
smaller and more frequent orders can be placed. 

Due Due to the rapidly transforming nature of the online world and its integraƟon with offline stores, as a retailer 
you need to put your best foot forward to stay compeƟƟve in this technological age. It’s worth quesƟoning 
whether your company has the culture to be sufficiently dynamic and responsive in 5 key areas for the large 
and diverse customer base of the modern retail world.

Perhaps mobile phones are no longer cuƫng-edge, but the boom in mobile e-commerce 
certainly is, thanks to improved technologies and strategies.  By the end of 2016, 25 percent 
of all retail ecommerce sales will take place via mobile devices.

With expectaƟons for 2016 to be another record year for online sales, retailers need to make 
sure they stay ahead of the curve to get their share. Get on board with ecommerce. Create a 
comprehensive site with detailed product images and descripƟons to aptly target your 
market.

MaMake online payments smooth, convenient and easy by catering to customers’ needs and 
preferences. Providing a vast array of opƟons for payments, markeƟng and customer support 
will help online merchants gain new customers and offer exisƟng ones more opportuniƟes to 
make a purchase.

As a As a retailer, it’s also important to not only consider the digital payment opƟons available 
online but also those in your store. Cash has phased out to credit cards. Now contactless 
phones’ ‘tap-and-go’ funcƟon has been gaining popularity with retail transacƟons. There are 
even wearable devices that facilitate payments such as the Apple Watch, Samsung Gear S2 
and the MicrosoŌ Band 2. 
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It’s important to realise that in-store shopping is a highly social acƟvity — interacƟons 
occur between customers, sales assistants and even friends you might see whilst out and 
about. So, it only makes sense that retailers would leverage social media to take full 
advantage of the customer engagement they already enjoy. Businesses must plug into the 
social buzz to gain insights from their customers and use these learnings to deliver strong 
markeƟng campaigns in touch with their consumer needs. 

TTo go about doing this, consider what plaƞorms your shoppers could be operaƟng on. If 
you’re a company whose target audience comprises significantly of millennials, your 
markeƟng should definitely not be restricted to the likes of only Facebook. Get on board 
with apps such as Instagram and Snapchat to reach the right market and in return, get the 
market to engage with you. 

SnapchSnapchat recently launched Geo Filters for businesses whereby companies can design and 
run a filter within a parƟcular vicinity to promote their brand or encourage a deal. As a 
retailer who integrates online and offline experiences, you could for example, create a filter 
that adverƟses a 10% discount on all in-store purchases when customers share the 
snapped brand image with friends. 

AddiƟonallAddiƟonally, in many other ways social media is becoming increasingly commercialised for 
businesses. Significantly driven by the growing amount of smartphone usage, retailers are 
opƟng to improve their buying funcƟonality on social. Many social apps now contain ‘Buy’ 
buƩons that when clicked, sending users directly to the retailer’s ecommerce site. 
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Revenue in the Businesss Intelligence and AnalyƟcs market should reach 
$16.9 billion by the end of 2016 - revealing just how much value companies 

are placing on analyƟcs being at the forefront of strategy.

”“
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It’s evident that in our modern day and age, unless you’re a retailer that is keeping up with digital, you’ll be one 
that is falling behind. Short and sharp, here are the five main points to remember:

-

If you’re witnessing a decline in bricks and mortar sales, then it’s Ɵme to stop being a 
technophobe and get online. The digital future is now; ongoing innovaƟon presents both great 
opportunity and great risk to your business. Embrace technology and disrupt the status quo to 

create a great customer experience and pave your way to online business success.



P.A. Sports and Leisure is a leading wholesaler providing the highest quality sports 
accessories from around the globe to retailers, clubs and trade organisaƟons. We 
offer a fantasƟc range of sports sunglasses, headwear and creams with a focus on 

customer service. 

Visit our website today at:
hƩp://www.pasportsandleisure.com.au/
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Icons used throughout sourced from: 
Sherrinford, Peter K, Sergey Demushkin, Eliricon, Bomsymbol, Curve, CreaƟve Stall, 
Delwar Hossain, SibCode and AlfredoCreates.com from the Noun Project.


